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making
brands
mean
business

Equation is a branding

and visual communications
agency focused on helping
clients build value, growth
and engagement through
their brand.

Our approach combines creative
and strategic thinking with technical
expertise and personalised service,
minus the inflated costs, which
equals excellent results every time.
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PROK

Our Vision

To be the industry leader who is making

a significant difference for our customers.,
To be the conveyor company that customers
prefer to do business with.

‘Our Copabilities

We ere an expert conveyor components and
conveyor systems OEM, with mnmnfacluring
facilities in Australia,

Finland, South Africa and Bmzll, servu:\'ﬂg
66 countries.

‘Our Purpose

We are passionate sbout our custamers
and our employees’ success and together
we create working p-nner:hlps that make
a significant long-term

To impress customers and gsn.rm

good returns on invested capi
Our unique way of working and culture
known a5 NEPEAN DNA creates
competitive advantage.

NEPEAN
Conveyors

‘Why NEPEAN Conveyors

+ We are extremely customer focussed.
Our customers success ks our number
one priority.

* We aspire to be much better than our
competitors in every way. We are better
to work with,

* Our employees are the best experts
in the industry.

* Our passionate em) share &
common culture of success and servies

° We up:mla-lem erganisation structure,
with empowered local mansgement.

+ Our products and systems perform
betw:sumuhwihdhgm

* We are competitively priced.
We make big investments in our people
8nd tangible innovations to lower our
customers operating costs.
+ Weare a strong, prospatous and growing
rivate company. Stakehoiders can
ge confident we will be thers fof you.

.
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Qur Vision Why NEPEAN Conveyoers
To be the industry leader who is meking o S artromel

& significant difference for our customers. g

To be the conveyor company that customers one priority.

prefer to do business with. Ve rapks o ba much Hete

Our Gapablities st
We are an expert conveyor componen
conveyar systems OEM, with manufacturing
facilities in Australia, Germany, Swede:
Finland, South Africa and Brezil, servicing Our possionate cmployoe
66 coun 5 commeon culture o

to deliver a sv_.]mﬁ
Our Purposs customers over the
We are passionate about our customers

Our employees are the b
in the industry.

We operate a lean &
with empowered local manag

- gmﬁ:unl long-term difference. Our products and
better 25 & result of leadin

ess customers and generate
To impress customers and generate e T A

good returns on invested capital.
‘We are competitively priced.
Our unique way of working and cufture - e
known a5 NEPEAN DNA creates competitive
advantage.
customers operating
We are a strong, pr
private company. Stak
be confident we will be there fc

NEPEAN
Conveyors

GURT

Etre le leader industriel qui fait la grande

différence pour nos clients.

Etre la sociéte de convoyeurs avec laguelle les Nous sommes les meilleurs Pulm*ﬂ
ents préfarent faire des efft

Nous sspirons & &tre bien melleurs que

Nos employés sont les mellleurs experts

dans notre industrie

Nos employés possionnés partagent une

culture commune fondée sur le succks

et le service, de maniere & fournir & nos
ére

Nous sommes experts en termes de.

febrication de composants et de construction

de systemes de convoyage, avec des sites de

production en Australie, Allemagne, Suéde,

Finlande, Afrique du Sud et Brési, desservant

66 paya. Nous fonctionnons sur e mode
diune organisation allégée, avec un
management local habifité

Nous sommes passionnés par ke succés de

nos ciients et employés, et ensemble nous s i et e ol

créons des relations de travail, faisant la Loy Erslolim oo CRTBGGT

difference & long-terme. fabrication et innovation

Impressionner nos clients et générer un bon

retour sur investissement.

Nos produits et t ysiimes soet phy

Nous sommes compatitifa sn termes
de pri
Notre méthade de travail et culture unique

: % Nous investissons énommament dans nos
connue sous le nom d'ADN NEPEAN cree un . &
avantage compétitif. employés dont les innovations indéniables

réduisent les coits d'opération de nos
clients.

Nous sommes une sockité forta,
prospére, croissants ot les parties
prenantes peuvent &tra conflantes.

Nous serons Ia pour vous.

I
NEPEAN Conveyors
Posters.
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NEPEAN Conveyors
Product brochures.




Taylor

Brand identity
development,
guidelines and website

| ]J! | Il | ) .ﬂ —
I ) Y u‘]i'_ﬁ IY i

s | |
TIEYTL] ERAL al 8¢




The logo Logo formats

TAYLOR [ur\dfelid

second

TAYLOR [Rra{Ke

Primary colour palette Secondary colour palettes

Stationery
8.0 e i =
Brand identity
implementation
—
Photography — Taylor people | Photography - Tavlos people.

I
Taylor
Brand guidelines.
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TAYLOR

A dynamic construction and property
partner connecting people and spaces.

PROJECTS RESIDENTIAL

127-131 Bowden Street

58 boutique 3partments in an established waterside precndt dose to education. retall and rafl and ferry
teansport

Acquisition of existing office bullding within Meadowbank precinct for demolion and redevelopment
inte 58 ApArtmenrs With BasemEent car parkng for 70 cars. The design fof the proposed apartment
scheme is well progressed with Development Approval expected in O3 2016,

MEAdoWDan (s 4 popular residential precndt and offers excollent PUBDE Fanspan and retal fa
an astablished wateriide environment, With urban sprawl heading further wes!, Meadowbank is b
marketed a3 the new inner West

[}y PROPERTY DEVELOP!

LOCATION
Meadowbank

FITOUT & REFURBISHMENT VALUE
| £43m

STATUS
Lugrent Projact

I
Taylor
Responsive website. taylorau.com.au






Taylor

Capability

Commercial services

taylorau.com.au

Capability brochure.

About Tayioe

Tailored to deliver

Our clients experience the value we create. We enhance their built
environment through a deep understanding of innovation and technique.

ABOUT TAYLDR
Taryboe wawmstabshatioet Gy Mark Tayion n 1754 md now
Pprovicies itx clisets with w holisfic buliding wsperence
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That's shie Taylew dfhermrce.

B We believe that completing
quality projects ontime
and on budget is a given.
We strive to deliver more.
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brand implementation
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Coca-Cola Amatil
Summit participants booklet.




POWERING
POSSIBILITIES

SuMmT 017

DINNER NIGHT 1

17 July 2017

I
Coca-Cola Amatil
Flyers and merchandise.

SIBILITIES

!JOQWEHING

A

COCA-COLA AMATIL

POWERING

POSSIBILITIES .

COCA-COLA AMATIL
SUMMIT 2017

CCA

COCA-COLA AMATIL

POWERING
POSSIBILITIES

SUMMIT 2017

llana Atlas

Chalrnan, Non-Esecutive Director




POWERING S

POSSIBILITIES
SUMMIT 2017

EiﬁNODaQWMY2 "
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GROUPS AND LEARNING LAB ORDER - ¥, COCACOLAR
e e D - \ PUWERING :

e STARTING ROOK: AUOTORIM STARTING ROO: MISTYS STARTING ROOM: ROSMAN | BSSY 108G bt 1198 | v ?
930 -1020am  Room1  Auditorium Room 1 Mistys Room 1 Nomman Lindssy Foom1  Chib | lES

0A5-1130am  Room2 Governors Room2 Club Room2 Auditorium Rooind Evaea

N30 - 1245pm Room3 Misty's Room3 Evans Room 3 Governors Roown 3 Oxdey

100 -1.45pm Lunch  Jamiso's Restaurant Lumch  Jamison's Restaurant  Lunch  Jainison's Restaurmst  Lunch  Jenlson’s Restaumnt
145 - 200pm Group photo Pre-function area  Group photo  Pra-function arsa  Group photo  Pro-function sma  Group photo  Pre-function s

035-100pm  Roomd Ciub Room4 Oley Roomd  Misty's Roow 4 Norwen Linfsay . S[]MMIsz? POSSIB“-'

200 -245pm Room8 Evang RoomS  Nomman Lindsay Room B Chib Roow 8 Auditonum
245-3.%0pm  Room6 Culey Room®  Auditorum Room 6 Evans Room 8 Sovermon SUMM[T 2017
330-400pm  Break  Pre-function area Braak  Pre-function area Breok  Pre-function arsa Broak  Pro-tuncBion area
4,00 -4 A5pm Room7 MNorman Lindsty Room?  Govemons Room 7 Owley Pooin T Misty's Il L |
445 - 515pm Lessons from the Learning Lab  Lassons from the Laarning Lab Lessons from the Lassing Lab Langors fem, the Laaming Lab . |
Room7 Morman Lindsey Room7  Govemors Room 7 Oxley Foown T Musty's
GROUPS GROUPE GROUPT
HOST.LIEBI JEOST, MARTYN 05T, POO g
et STARTING ROCM: BOVERNORS STARTING R OM: CXLEY STARTING ROOK: FULNS
830 -10.20am  Room?1  Govarnors Room1  Oxliy Room1  Bvans
1020 - 1045am  Break  Pre-function arca Break  Pro-function arca Break  Pro-function area
045 -1N30am  Room?2 Mity's Room?2  Nosman Lindsay Room?2 Oxlgy
T30 -1215pm Room3 Club Reom3  Audrofium Room 3 Nommak Lindesy
1216 - 100pm Room4 Evang Roomd  Govemors: Room4  Auditoriur v

1.00 - 1.4Bpm Lunch  Jandson’s Restaurant  Lunch  Jandson's Restaurant  Lunch  Jandson's Restaurmt
1,45 - 200pm Group photo Pra-function atea  Group phote  Pra-function area Group photo  Pre-funebion wea

200-245pm  RoomB5 Oxley RoomB  Misty's Room5 Governors
245-3.30pm  Room8 Norman Lindsay Room€ Club Room 8 Misty's
330-400pm  Bresk Profunctionasa  Broak  Profunctionares  Broak  Pro-function sres
400 -445pm  Room? Auditothum Room? Evans Room? Chub
445-515pm  Lessons from the Leatning Lab  Lessons from the Laarning Lsb  Lessons from the Leaining Labs
Rootn7  Auditorium Room7 Evans Room7 Chb
ALLGROUPS
615-6%pm  Freatime
815-700pm  Pro-dunor drinks Pro-function area
F00pam Gals Dinar “Bhow your sUDMpowar”

I
Coca-Cola Amatil
Posters and banners.
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POWERING POSSIBILITIES

PARTNER

FOR GROWTH PARTNER
FOR GROWTH
IMAGINE THE POSSIBILITIES

COCA-COLA AMATIL

CCA

COCA-COLA AMATIL

2017 HALF YEAR RESULT
OVERVIEW OF PERFORMANCE

o
-TERM OF

MID-GINGLE DIGIT EARNINGS

PER SHARE (EPS) DROWTH

I
Coca-Cola Amatil
Pull-up banners, eDM and infographics.
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hedalthykids
for professionals

Weight management resources
for health professionals
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NSW Ministry of Health
Brand guidelines.



healthykids
for professionals

Advisa Assist Arrang

This website is designed to help health professionals manage
children above a healthy weight, and their families.

and the hea of children above a * comim

8
=]
2
]

th and social impact
y weight * provide
» accurately assess a child's weight status and identify
a healt weight

Ll U the e ¢

children above

taties with the e

There are eight simple-steps to halp your patients lead &
haaithy and get back o track.

I
NSW Ministry of Health
Responsive website.

pro.healthykids.nsw.gov.au



I
NSW Ministry of Health

Healthy weight calculator for children and teenagers.

Weight status calculator fos children and tesnagers.
Cakeume by rms e e s gt 3 Wy
Dt ot chiet

Healthy weight calculator for childran and teenagers

[T L

e o Y i £82 WE RT TA  n
pe.

Online BMI calculator and fact sheet.

Healthy habits and a healthy weight:
Tips for your child and family

More children than ever are above a healthy weight, but there’s plenty you can
do to help your child and family eat well, be more active and stay healthy.

What is a ‘healthy weight'?
Childran need to grow, but thay
are healthiest if they stay within a
cortain weight range as thoy grow.
Thisis called a haalthy weight for
thair age.

Why is a healthy

weight important?

Children who grow at a healthy
waight tand to be fitter, healthier,
and are often happier. They are
also fikely to have more self-esteem
and confidence and less Rlkely

to have problems at school,

How can | tell if my child

is a healthy weight?

Araund ane in four children in
Australia are above a healthy weight,
50 it's not always easy to tell if vour
child is a healthy weight for their age.

Ask your doctor or nurse 1o measurs
your child's height and weight, and
plot it on'a growth chart to check
whether your child is a healthy
waright for thair height and age,

Is it likely my child will
just grow out of their
extra weight?

Mo. Most children do not grow aut
of their extra weight as they get
older, unless you make changes
to their eating and activity habits,

The habits your child learns now
are the habits they will have as an
adult. If your child Is already above
a healthy weight. you may need to
make same changes to your whole
family’s lifestyle.

But there's good news: You can
o alot to help your whole family
develop healthier sating habits,
and keep them active.

BE A GOOD ROLE MODEL

Chileren [4am by example; One of the Best ways 1o helis yeur
chiild e active and eat well i=-for you ahd vollr family to.da it ioa.

Shiow your Famity that being active s fun by gelng for o walk o
o piay in the park, instoad of piaying on screona or watching TV,

Your child can't do it witheut you, If the whole family rmakes haalthy
foed cholces and aets sctive, it's easier for your child to stay healthy

oviir the long term.

Why is my child above
a healthy weight?

All children are cifferent, and some are

mora likely to gain walght than others.

I your child puts on waight easily,
then it's even more important for
them to eat well and be more active.

Have a geed look at how much your
child is eating, as vouna children
don't need nearly as much food

os older children and adults,

heblthyﬁds o | s

eatiwell, get active

‘What does it mean
for my child if they are
above a healthy weight?

Children wha are above a haaithy
welaht may develop health problams
in childhood such as asthma, sleep
problems, joint problems, high blood
pressure and liver disease

Childrén who are above a healthy
weight are alsa much more [kely
to become overweight adults, with
increased risk of heart disease,
diabetes and cancer,

pro.healthykids.nsw.gov.au




We measure height and weight
in all children as part of a
child’s health assessment

Your nurse or
doctor will help
Y you measure your
child’s height
and weight.

healthykids
for professionals

‘Weight management resources
for health professionals

MAKE Q
‘ HEALTH Y pro.healthykids.nsw.gov.au
Health NORMAL

A
NSwW

I
NSW Ministry of Health
Poster and brand guidelines.







Commutability of a selection

of endocrine analytes in native
and spiked serum samples
Al Tate?, Trisha Andelsan‘ Run\hﬁvmvas‘ Lynaoscaml

(PLPAGA) Syrdney, NS, Australia,

The Royal College of Pathologists of Australasia e
Quality Assurance Programs e gt o o
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Brand, stationary and posters.
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YA ONLUINE DATAENTRY

RCPAGAP

Tria g atbesinge

EVENTS

CONTACTUS «

PRODUCTS

Raising standards.
Promoting excellence.

L}C PAQ__ f" P.

COMTACTUS «

»
ara not currently enrolled i
Programs. i you are an existin,

b please loginto rmyQAP 1o vi

ONLINE DATA ENTRY

RCPAQAP
Responsive website.




e o

Raising standards and
promoting excellence
for over 30 years.

ik

.!

RCPAQAP Our global reach
i gggggggggggggggggggggggggggggggg

1961: the first EQA conducted by the RCPA
-

I
RCPAQAP
Exhibition stand, video and pull-up banners.

Moving
quality
Moving forward
o [F=111aY;

forward

e B

RCPAQAP

Tmﬁo\alcdiageof%ﬂwbgis{s of Australasia

FIND OUT MORE RCPAQAP.COM.AU
1300 78 29 20 | pathologyiErcpaap.com.au
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Get in touch.

113 Union Street,
McMahons Point, NSW 2060

P +61 2 9929 9800
E hello@equation.com.au

equation.com.au

@ cauation.creative

@ companylequation-creative
@ equation

Equation cares for the environment.

This brochure is printed on ecoStar,

an environmentally responsible, carbon-
neutral stock manufactured from 100% post
consumer recycled paper in a process
chlorine free environment under the ISO
14001 environmental management system.

14001,

equation



