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making
brands
mean
business

Equation is a branding

and visual communications
agency focused on helping
clients build value, growth
and engagement through
their brand.

Our approach combines creative
and strategic thinking with technical
expertise and personalised service,
minus the inflated costs, which
equals excellent results every time.
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Because a great
lecturer can
change your life.
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While some students know exactly whal degree to do and
how o get there, cihers can feel a bit lost and need some
support, Mo matter which category you fall into, one thing's
for certaln ~ UNSW can gel you where you want 1o go.
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Future Students responsive website. futurestudents.unsw.edu.au
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The best way to discover UNSW is to visit us!

camustours.unsw.edu.au

UNSW Australia
Future Students promotional material.
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Australia Council for the Arts
Brand refresh and corporate communications material.
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Australia Council for the Arts
Corporate communications and exhibition material.
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Funding 2015

A easier ond simpler way 1o opply

WHAT WE DO NEWS
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Australia Council for the Arts
Responsive website. australiacouncil.gov.au
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Médecins Sans Frontiéres
2015 90, 60 and 30 second fundraising TVC.

Don’t wait. Donate.
1800 88 55 50 | msf.org.au

MEDECINS SANS FRONTIERES
DOCTORS WITHOUT BORDERS

View TVC at: equation.com.au/msf
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Don’t Wait.
Donate.
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X at the chemist
appointment

DONATE NOW

Médecins Sans Frontiéres
2015 animated web ads and 2014 field staff campaign.
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DONATE NOW

FRONTHERS
OUT BOOERT

ORDINARY DA\

EXTRAORDINARY
EFFORT.

I think about you. Damien Moloney is a logistician from Edithvale,

Victoria, who has done more than eight field
placements with Médecins Sans Frontieres
including in Haiti, Syria, Darfur and Niger.

Doctors Without Borders

DONATE NOW To leam more, visit m : MEDECINS SANS FRONTIERES
or view our field workers in action at DOCTORS WITHOUT BEORDERS

FRONTHERS
OUT BOOERT



Médecins Sans Frontiéres
2014 brand awareness campaign.
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Médecins Sans Frontiéres -
2014 brand awareness campaign.




BOC
Brand development.

1, Core Brand Hements

— e
Colour System 13 Lot tem 13
- o |
= —_— = & - - I
== ===
-
Graphic Elements 14 sraphic fiements.

,\
"B
=

.’.' o
P ]
._°
&3
Eﬁ’

cl!
¢
i
&
¢ce
| ol o
II
kI ]

2, Brand Applicatic o)




Make a difference.

Are you Capable, Committed and Connected?

BOC

Corporate communications and eNewsletters.

-BOC

Make a difference.

Are you Capable, Committed and Connec

A BOC

A BOC

Focus

Candamine plant apens for business

Kwinana Fatilities
come on-sleam -
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Focus

Call to action: Blackberry recycling North Ryde swals
. away 14 tonnes
of waste
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Meet our 3 Meet our Fi BOC
Customers ﬁmm&ou& customers Abeer of h e Goep
Vic Glenn

BUSINESS OWNER, AIRCRAFT MAINTENANCE,

VICTOR BROOKER PLUMBING SYDNEY SKYDIVERS
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SEMIOR PR ENT OFFICER,
LAING O'ROURKE

(ustomer wowmcor
Feedback ]

BOC
Brand development.



& BOC

A Member of The Linde Group

Grow

Win new
customers

Capable. commitied. Conhected.

BOC

Brand development — social media, animated screen saver and executive channels.




Get in touch.

113 Union Street,
McMahons Point, NSW 2060

P +61 2 9929 9800
E hello@equation.com.au

equation.com.au

@ cauation.creative

@ companylequation-creative
@ equation

Equation cares for the environment.

This brochure is printed on ecoStar, an
environmentally responsible, carbon-
neutral stock manufactured from 100% post
consumer recycled paper in a process
chlorine free environment under the ISO
14001 environmental management system.

14001,

equation



